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Business model (uUnderstanding between
AFACT countries for SLH 2nd Stage Pilot Project)

Korean
SLH Market

Minsu

Taiwanese
SLH Market

Thai
SLH Market

Marketing &
Revenue Planning

Japanese
SLH Market

Iranian
SLH Market

Indian
SLH Market

Place “SLH e-Market” offers Travel Agencies
and Travelers Value added Services

Travelers Desire to “Search web sites holizontally

and vertically”.
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Development of SLH e-Market

1) SLH Commerce System Development and Promotione Planning (SLH
2nd Stage)

2) Travel agencies should be provided with Innovative DTI Database,
which could let travelers come to stay SLHs
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