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Travel & Tourism Domain

(DISCUSSION)

New Wave to AFACT SLH]
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Business model (Understanding between AFACT countries
for SLH 2nd Stage Pilot Project)

Hanok - Minsu

Farm House

SLH Market
—

Marketing &
Revenue Planning

r—__\
Iranian

SLH Market

Resort Hotel

Cottage, Maharaja

11

Place “SLH e-Market” offers Travel Agencies
and Travelers Value added Services

Travelers Desire to “Search web sites holizontally

and vertically”.
C g
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Travel Agencies
Travelers
Travel Service Providers
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AFACT SLH e-Market opens by cooperation with SNS

i OO OO |

2 . To increase colleagues

1)

3 Berore traling In traveling After traveling

v £

& '

3 Cooperation with travel

e ites & EC sites to increase

s

o ) j

v SLH e-Market EC sites
==

f Information, travel Products,etc.

SLH Owners &
Travel Service E Minsu/Ryokan } [Travel Agents, Travel related }

Companies Companies, Publishers, etc.
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Development of SLH e-Market

1) SLH Commerce System Development and Promotione Planning (SLH
2nd Stage)

2) Travel agencies should be provided with Innovative DTI Database,
which could let travelers come to stay SLHs

———
ultarar,

SLHs Database Historical
< '
in each count Local SLHs

2 WValue aWeth

®travel Data Travel Agencije
Graph DB l l Travel Service




SLHOFIEE Business Terms 2 (f&AEH)
_ SE= _ EAS s
x%E |BkE (AR leg  xm REFE mmomEsE  |DE0EH B4k
al
EaEa lodging house Lodging House_ Travel |A lodging house travel item which may
il L travel product Product. Details be purchased by a customer.
B4TF a— Lodging House_ Travel |The code specifying the type of lodging
S type code Product. Type. Code house travel product.
HF=Y— Lodging House_ Travel [The code specifying the category of
a—F category code Product. Category. lodging house travel product.
Code
i Lodging House__ Travel [The unique identifier for this lodging
HAES identifier Product. Identification.  [house travel product.
ldentifier
Lodging House_ Travel [The brand name, expressed as text, of
T5UF4 brand name Product. Brand _ Name. |this lodging house travel product.
Text
B name Lodging House_ Travel |The name, expressed as text, of this
Product, Name, Text lodaina house travel product
Lodging House_ Travel [The name, expressed as text, of the
RtEL supplier name Product. Supplier Name.|supplier of this lodging house travel
Text nradiict
Rt E o . Lodging House_ Travel |The unique identifier for the supplier of
RBEE supplier identifier Product. Supplier. this lodging house travel product.
Identifier
EAEs RS ET sales manager Lodging House__ Travel [The name, expresseq as te.xt, of the
BT 5 (&4 name Product. Sales Manager [sales manager for this lodging house
EJF%IE Name Text travel nroduct
RITEE . Lodging House_ Travel [The unique travel licence identifier for
= travel licence . . .
HEI4t> identifier Product. Travel Licence. |this lodging house travel product.
AEE Identifier
PR reservation Lodgmg House_ T_ravel I'I'r(lje '|ndlﬁat|on of whlethe(; or not thls
DEHE guarantee required Product. Reservgtlon odging house travel product requires a
x5 indicator Guarantee Required. reservation guarantee.
Indicatar
_%{f.’g {REF reservation Ilsodgmi] I—FLouse_ 'It'_ravel Th? r)c:tSQfervetl:]lprll gduqran;ee, extpressled
sk guarantee text roduct. Reservation as text, for this lodging house trave
Guarantee Text nradiict
BE{E 4 IE indemnity clause Lodging House_‘TraveI The |ndemnlty clguse, expressed as
ERE text Product. Indemnity text, for this lodging house travel
Clance Text nrodiict
BN &4 cancellation policy Lodging House_ Travel The cance.llanon'pohcy, expressed as
g5k text Product. Cancellation text, for this lodging house travel
" Policy Text nrodiict
RS E S sales office Ilsodgmi] I—S|Ol|Jse6;I:aveI tS:;l(lte? ofg:;e Iln;or'maaon, eﬁpresTed as
Rk information text roduct. Sales Office ext, for this lodging house trave
Infarmation Text nradiict
sk description Lodging House._ Travel The textual description of this lodging
Product, Description house travel oroduct
intermediary sale Intermediary Sale. The conditions and commission
fjﬂ)ﬁﬁﬁ Details information that apply to the selling of a
jC product by an entity other than the
ciinnlior af tho nradiict
RIENE guarantee required Intermediary Sale. The indication of whether or not an
HEEER indicator Guarantee Required. intermediary sale requires a guarantee.
: Indicatar
HREEAE guarantee text Intermediary Sale. The guarantee, expressed as text, for
o Guarantee. Text an intermediary sale.
EX¢53 commission payable Intermediary Sale. The indication of whether or not
KREERR NG indicator Commission Payable. |commission will be paid for an
ﬁlzﬁ-@- s — Indicator intermediarv sale
BPEE |FMuE commission rate Intermediary Sale. The percent of commission for an
Commission. Percent intermediarv sale.
F 08 Commission amount Intermediary Sale. The monetary value of the commission
Commission. Amount lfor an intermediarv sale
R Deadline Intermediary Sale. The code specifying the deadline for an
Deadline. Code lintermediarv sale
sk Description Intermediary Sale. The textual description of an
Al L. . .
Description. Text intermediarv sale.
eservation eservation Restriction. imitation for the booking of a product
FH0%IR R ti R ion Restricti A limitation for the booking of d
Restriction Details or service.
a4 Reservation Restriction. [ The code specifying the type of
J—F type code Type. Code reservation restriction.
FHIGIR [ o s : Reservation Restriction. | The minimum quantity for this
- I\ :
<895 | = MK minimum quantity Minimum. Quantity reservation restriction
eS| BAAY maximum quantity Resgrvatlon Rest'rlctlon. The ma>'<|mum qggntlty for this
Maximum, Ouantity reservation restriction :
sk description Reservation Restriction. | The textual description of this

Description, Text

reservation restriction
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