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New Wave to AFACT SLH Part1

Travel & Tourism Domain

(DISCUSSION)

[New Wave to AFACT SLH]

(partl)
My Vision for Coming SLH Information Project

Drafted by
JTREC Managing Director

Akio SUZUKI
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Business model (Understanding between

AFACT countries for SLH 2nd Stage Pilot Project) Minsu

Korean
SLH Market

Taiwanese
SLH Market

Thai
SLH Market

Marketing &
Revenue Planning

Iranian
SLH Market

Japanese
SLH Market

Indian
SLH Market

Business Plan
JTREC is going to be in between SLH Owners and Selling Parties

as Travel agencies, etc. and be an intermediary through
communicating data between them.

Integration of SLH Commerce System, or a closed system and
DTI Travel Data Communication System, or an open system

AFACT SLH e-Market Place will be one where

new type of travel agencies which utilize open travel data and
edit digital data for customers, and travelers themselves who
could make their own travel planning by using open travel data
could be encouraged to take an important role.
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i 0\
Indian
SLH Market

Iranian
SLH Market

Japanese
SLH Market

Place “SLH e-Market” offers Travel Agencies
and Travelers Value added Services

Travelers Desire to “Search web sites holizontally

and vertically”.
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New Wave to AFACT SLH Part1

Development of SLH e-Market

1) SLH Commerce System Development and Promotione Planning (SLH
2nd Stage)

2) Travel agencies should be provided with Innovative DTI Database,

which could let travelers come to stay SLHs

ultarar,
Historical,
Local SLHs

SLHs Database
in each count
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ided by
h country
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2 Nalue advedh
®trave Data ' . Travel Agencie
Graph DB Travel Service
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SNS & DEETAFACT SLH e-Marketldihi3

To increase colleagues

Berore traling 1n traveling After traveling

SJ9|oAB] |

S19pIN0Id SNS

SLH

Information, travel Products,etc.
Duv®o f
o35 —T'§ a
05 g 5T Minsu/Ryokan Travel Agents, Travel related
SO0 & Companies, Publishers, etc.
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New Wave to AFACT SLH Part2

Travel & Tourism Domain

(DISCUSSION)

[New Wave to AFACT SLH]

(part2)
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JTREC Managing Director
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Travel & Tourism Domain

(DISCUSSION)

[New Wave to AFACT SLH]

(part3)
- SLH Hotel System &DTI=HANEFTE(L ?
- AFACT SLH Business ModelD##iz
- UN/CEFACT Standardization Output®;&H

Drafted by

JTREC Managing Director
Akio SUZUKI
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Business model (Understanding between AFACT countries
for SLH 2nd Stage Pilot Project)

Hanok - Minsu

Korean Taiwanese

SLH Market SLH Market
Marketing &
Revenue Planning

Farm House
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 EE——
Iranian

SLH Market

Indian
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Resort Hotel
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New Wave to AFACT SLH Part2

Place “SLH e-Market” offers Travel Agencies
and Travelers Value added Services

Travelers Desire to “Search web sites holizontally

and vertically”.
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AFACT SLH e-Market opens by cooperation with SNS

5] SO
% gﬁ . »/A g To increase colleagues
g Berore traling 1n traveling After traveling
.
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o SLH e-Market

f Information, travel Products,etc.

E Minsu/Ryokan } [Travel Agents, Travel related }

SLH Owners &
Travel Service
Companies

Companies, Publishers, etc.
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Development of SLH e-Market

1) SLH Commerce System Development and Promotione Planning (SLH
2nd Stage)

2) Travel agencies should be provided with Innovative DTI Database,

which could let travelers come to stay SLHs
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SLHDFAEE Business Terms 2 (T&A&EM)

- - - - B = < e =
XIEH BAE (ERAR) | BXEREE| TR T BREE| EEORAZRE EEDESR =873t
(BusinessTerms)
EAKRITE lodging house travel Lodging House_ Travel |A lodging house travel item which may
&l product Product. Details be purchased by a customer.
= s travel product type Lodging House_ Travel |The code specifying the type of lodging
[=] — "
AT 54T —F code Product. Type. Code house travel product.
Wﬁﬁﬁﬁ?:")— travel product Lodging House_ Travel |The code specifying the category of
a—F category code Product. Category. Code|lodging house travel product.
Lodging House_ Travel . . . . .
= . travel product = The unique identifier for this lodging
4 =] £ I = h S e : .
IRATR RS identifier ::jr(;)r?tlijfgr Identiication. 1, se travel product.
Lodging House_ Travel
- =, travel product = The brand name, expressed as text, of
4 [=] ~ il y
HATERT T & brand name ?:;?UCL Brand _ Name. |, ;¢ lodging house travel product.
_ Lodging House_ Travel |The name, expressed as text, of this
4 = —
HRAT R travel product name Product. Name. Text lodaina house travel product.
travel product Lodging House_ Travel |The name, expressed as text, of the
RITERIREES . Product. Supplier Name. |supplier of this lodging house travel
supplier name Text product
IRiTR SRIRAEE HA travel product ;?gg:]nc% I—écl)jus?@:l'ravel The unique identifier for the supplier of
&5 supplier identifier dentifier ppiler. this lodging house travel product.
= Lodging House_ Travel |The name, expressed as text, of the
= === —
BAKRSE ﬁg AR RS gg::lggrmndau;ta sales Product. Sales Manager |sales manager for this lodging house
SICEET A Name, Text fravel product,
AER |RITEEESIEVR travel licence :;?gg;ng I—;(r);\f:I_L-i[:rsxi The unique travel licence identifier for
&5 identifier dentifier " |this lodging house travel product.
reservation Lodging House_ Travel o )
IRITRIGR P RIREED guarantee required Product. Reservation | 1"'c indication of whether or nat this
— Ha™ . lodging house travel product requires a
BEfHJRT indicator for a Guarantee Required. reservation uarantee
travel product Indicator 9 .
om0 H{EETE reservation Lodging House_ Travel |The reservation guarantee, expressed
gﬂ-ﬁ""%%ﬁm:ﬂ guarantee text for a Product. Reservation  |as text, for this lodging house travel
travel product Guarantee. Text product.
= = indemnity clause Lodging House__ Travel |The indemnity clause, expressed as
RITE MBS E & IAR — ) ‘
text for a travel Product. Indemnity text, for this lodging house travel
i product Clause. Text product.
e O HG & s cancellation policy Lodging House_ Travel |The cancellation policy, expressed as
gﬁﬁmm'ﬁﬁﬁz" text for a travel Product. Cancellation  |text, for this lodging house travel
product Policy. Text product.
_ sales office Lodging House_ Travel |Sales office information, expressed as
HRATRE SR AR SR IR 1R 4R ; ; - : X
= information text for Product. Sales Office  |text, for this lodging house travel
a2 a travel product Information. Text product.
REAERSE® travel product Lodging House_ Travel |The textual description of this lodging
RRA description Product. Description. house travel product.
The conditions and commission
= q n Intermediary Sale. information that apply to the selling of a
REERTE lifierivdleny il Details product by an entity other than the
supplier of the oroduct
REERTERIILE guarantee required Intermediary Sale. The indication of whether or not an
s e indicator for an Guarantee Required. |, ~ - - | . .
~ intermediary sale indicator intermediary sale requires a guarantee.
REERGERINES guarantee text for an Intermediary Sale. The guarantee, expressed as text, for
ok intermediary sale Guarantee. Text an intermediary sale.
= y commission payable Intermediary Sale. The indication of whether or not
. Q%gﬁg;%ﬁﬁi indicator for an Commission Payable.  [commission will be paid for an
REEIRST -~ intermediary sale Indicator intermediarv sale.
ICB89 %% TR B AR 55 T S R commission rate for Intermediary Sale. The percent of commission for an
It an intermediar* sallle Commission. Percent _|intermediary sale.
= X ? h Intermediary Sale. The monetary value of the commission
REERT TN forl an intermediary Commission. Amount for an intermediary sale.
= e deadline code for an Intermediary Sale. The code specifying the deadline for an
REERTHRI—F intermediary sale Deadline. Code intermediary sale.
=z intermediary sale Intermediary Sale. The textual description of an
REERFEE® description Description. Text intermediary sale.
IR reservation Reservation Restriction. |A limitation for the booking of a product
restriction Details or service.
reservation } L .
e T Reservation Restriction. | The code specifying the type of
FHHE 2, Ta—F restriction type Type. Code reservation restriction.
code
FHFIRIZLDRDA ?(])Irmamruerze?sg?ig:\y Reservation Restriction. [The minimum quantity for this
FHBIRRIZ # restriction Minimum. Quantity reservation restriction.
LR S FHFIRIZEITEARA :‘T(])?X;Tg;ner?/lﬁ?ot:lty Reservation Restriction. |The maximum quantity for this
4 restriction Maximum. Quantity reservation restriction.
reservation . - o .
= Lo Reservation Restriction. | The textual description of this
F IR Lissg:?;{?onn Description. Text reservation restriction.
The conditions and requirements of the
REEER customer class Customer Class. Details [type of person who may use or
purchase a product
BEEEUHTI—2 |BEERSS customer class Customer Class. The category name, expressed as text,

category name

Category Name. Text

of a customer class.

1/5




SLHDFAEE Business Terms 2 (T&A&EM)

- - < = B = < e =
XIEH BAE (ERAR) | BXEREE| TR T BREE| EEORAZRE EEDESR Bkl
(BusinessTerms)
BEEAES LB BERSRIE ng:treggfyhg;lzfor Customer Class. Upper |The upper age limit in number of years
S ER customer class Age Limit. Numeric for the category of a customer class.
N BERSRIE lower age limit for a Customer Class. Lower |The lower age limit in number of years
- BEEANFTTR STEB category of a Age Limit. Numeric for the category of a customer class
ﬁ@ﬁéﬂl- customer class : :
Y 5%EE s Customer Class. The code specifying the gender in a
] —
HERIa—F gender code Gender. Code customer class.
AERHa—F meal service Customer Class. Meal | The code specifying the meal service
category.code Service Category. Code |category for a customer class.
special bedding Customer Class. Special| The indication of whether or not special
k3 3 .
gﬂﬁﬂ]kﬂtﬁlﬁﬁ service offered Bedding Service bedding service is offered for a
- indicator Offered. Indicator customer class.
= customer class Customer Class. The textual description of a customer
I oo
&R description Description. Text class.
5 travel product Travel Product_ Distinctive or characteristic parts of a
HA feature Feature. Details travel product.
keyword for a Travel Product_ A keyword for a catch phrase,
ERESE—7—F travel product Feature. Keyword_ expressed as text, for marketing this
feature M i travel product feature, |
ko (- marketing phrase Travel Product_
B4 35%E (BAREEERLRXA for a travel product Feature. Marketing A catch phrase, expressed as text, for
feature Phrase. Text marketing this travel product feature.
RS R travel product Travel Product_ The textual description of this travel
HR 2 feature description Feature. Description. product feature.
Lodging House_ Travel |An item that is included in a lodging
=] —
ﬁ""ﬁmi Eroar:]l;l)g;z;iuct Product Component.  [house travel product for which there is
Details no additional charae.
g travel product Lodging House_ Travel |The code specifying the category of this
| =] —
Ejgﬁ_ﬁ%ﬁﬂﬂ?‘ﬂ component category Product Component. lodging house travel product
code Category. Code component.
- travel product Lodging House_ Travel |The category name, expressed as text
[ =] — i ’
R R H T component category Product Component. of this lodging house travel product
y—4£
name Category Name. Text |component.
o [l e 3o b ik travel product I;:gglljncg: ggﬁqs;&];r]?vel The unique identifier for this lodging
FRERER (B component identifier o o house travel product component.
I+ 2% Identification. Identifier I
] R R ER T travel product Lodging House_ Travel |The indication of whether or not a
ﬁ%: component choice Product Component. choice is allowed within this travel
allowed indicator Choice Allowed. product component.
travel product Lodging House_ Travel |The name, expressed as text, for this
BB R A P Product Component. lodging house travel product
component name
Name. Text component.
travel product Lodging House_ Travel o ) )
- - The textual description of this lodging
o H
EREE R R comppngnt Produf:t C omponent. house travel product component.
description Description. Text
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Product Component_

Product Component_
Itinerary. Day. Numeric

Itinerary. Details

Schedule and location information for

travel for a product component.
The number of the day in this product

component itinerary, such as day 1,
dav 2 ordav3

Product Component_
Itinerary. Product Start.
Time

The start time of the product for this
product component itinerary.

Product Component_
Itinerary. Product End.
Time

The end time of the product for this
product component itinerary.

Product Component_
Itinerary. Specified Area.
Text

The specified area, expressed as text,
for this product component itinerary.

Lodging House_ Travel
Product Sub-

An item which is included in a lodging
house travel product component.

| Component, Details
Lodging House_ Travel
Product Sub-

Lodging House_ Travel
Product Sub-
aory

Component. Cateqory.

The code specifying the category for
this lodging house travel product sub-
component.

The code specifying the type of
category for this lodging house travel
product sub-component.

| Component, Cate
Lodging House__ Travel
Product Sub-
Component.

The unique identifier for this lodging
house travel product sub-component.

Lodging House_ Travel
Product Sub-
e Text

The name, expressed as text, of this
lodging house travel product sub-
component

Lodging House_ Travel
Product Sub-
Component. Supbplier.

The unique identifier for the supplier of
this lodging house travel product sub-
component.

Lodging House_ Travel
Product Sub-

The name, expressed as text, of the
supplier of this lodging house travel
product sub-component.

| Component. Supplier
Lodging House_ Travel
Product Sub-
Component. Applicable

The number of units applicable to this
lodging house travel product sub-
component.

Lodging House_ Travel
Product Sub-
| Component. Description

The textual description of this lodging
house travel product sub-component.

Basic_ Price. Details

A sum of money for which something is

or may be bought or sold without any
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Basic_ Price. Type.
Code

The code specifying the type of basic
price.

Basic_ Price. Type. Text

The type, expressed as text, of the
basic price.

Basic_ Price. Seasonal_ | The code specifying the seasonal rank
Rank. Code of this basic price, such as peak or
Basic_ Price. Bracket_ |The code specifying the bracket type of
Type. Code this basic price.

Basic_ Price. Basis. The quantity on which the basic price is
| Quantity based.

Basic_ Price. Net Price. | The indication of whether or not the
Indicator basic price is a net price.

Basic_ Price. Charge. |The monetary value of the basic price
Amount charged.

Basic_ Price. Service_
Charge Applicable.
Indicator

The indication of whether or not a
service charge is applicable to the basic
price.

Basic_ Price. Tax_
Charge Applicable.
L Indicator

The indication of whether or not a tax
charge is applicable to the basic price.

Basic_ Price.
Cancellation_ Charge
Applicable. Indicator

The indication of whether or not the
cancellation charge is applicable to the
basic price.

Basic__ Price. The indication of whether or not a
Commission Paid. commission will be paid for this basic
| Indicator price

Extra_ Price. Details

A sum of money which is an addition to
the price for which something is or may
be bouaht or i

Extra_ Price. Type.
Code

The code specifying the type of extra
price.

Extra_ Price. Type. Text

The type, expressed as text, of this
extra price.

Extra_ Price. Seasonal_

The code specifying the seasonal rank

Rank. Code of this extra price.

Extra_ Price. Basis. The quantity on which the extra price is
Quantity based.

Extra_ Price. Net Price. |The indication of whether or not the
Indicator extra price is a net price.

Extra_ Price. Charge. The monetary value of the extra price
Amount charged.

Extra_ Price. The percentage applied to calculate the

Calculation. Percent

extra price.

Extra_ Price. Service_
Charge Applicable.
Indicator

The indication of whether or not a
service charge is applicable to the extra
price.

Extra_ Price. Tax_

Charge Applicable.
Extra_ Price.

Cancellation_ Charge

The indication of whether or not a tax

charge is applicable to the extra price.
The indication of whether or not a

cancellation charge is applicable to the
extra price.

Anplicable. Indicator

Extra_ Price. The indication of whether or not a
Commission Paid. commission will be paid for this extra

| Indicator price

Extra_ Price. Reason. |The code specifying the reason for this
Code extra price.

Extra_ Price. Reason
Applicable. Quantity

The number applicable to the reason for
this extra price.

Extra_ Price. Multiple
Reason. Indicator

The indication of whether or not multiple
reasons affect the extra price.

Discount_ Price. Details

A sum of money which is discount
against a price for which something

Discount_ Price. Type.
Code

The code specifying the type of
discount price.

Discount_ Price. Type.
Text

The type, expressed as text, of this
discount price.

Discount__ Price.
Seasonal Rank. Code
Discount_ Price. Basis.

Quantity

The code specifying the seasonal rank
of this discount price.

The quantity on which the discount
price is based.

Discount_ Price. Net

Price. Indicator
Discount__ Price.

Charge. Amount

The indication of whether or not the

discount price is a net price.
The monetary value of the discount

price charged.

Discount_ Price.
Calculation. Percent

The percentage applied to calculate the
discount price.

Discount__ Price.
Service_ Charge
Applicable. Indicator

The indication of whether or not a
service charge is applicable to the
discount price.

Discount_ Price. Tax_
Charge Applicable.
Indicator

The indication of whether or not a tax
charge is applicable to the discount
price

Discount__ Price.
Cancellation_ Charge
Applicable. Indicator

The indication of whether or not a
cancellation charge is applicable to the
discount price.

Discount_ Price.
Commission Paid.
| Indicator

The indication of whether or not a
commission will be paid for this
discount price

Discount__ Price.

The code specifying the reason for this

Reason. Code

discount price.
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Discount_ Price.
Reason Applicable.

The number applicable to the reason for
this discount price.

Discount_ Price.
Multiple Reason.

Discount_ Price. Details

The indication of whether or not multiple

reasons affect this discount price.
A sum of money which is discount

against a price for which something

Discount_ Price. Type.
Code

The code specifying the type of
discount price.

Discount_ Price. Type.
Text

The type, expressed as text, of this
discount price.

Discount_ Price.
Seasonal Rank. Code
Discount_ Price. Basis.

Quantity

The code specifying the seasonal rank
of this discount price.

The quantity on which the discount
price is based.

Discount_ Price. Net
Price. Indicator
Discount_ Price.
Charge. Amount

The indication of whether or not the
discount price is a net price.

The monetary value of the discount
price charged.

Discount_ Price.

The percentage applied to calculate the
discount price.

Calculation. Percent
Discount_ Price.

Service_ Charge

Discount_ Price. Tax_
Charge Applicable.
 Indicator

The indication of whether or not a
service charge is applicable to the
|discount price

The indication of whether or not a tax
charge is applicable to the discount
price

Discount_ Price.
Cancellation_ Charge

Discount__ Price.
Commission Paid.
| Indicator

The indication of whether or not a
cancellation charge is applicable to the
|discount price

The indication of whether or not a
commission will be paid for this
discount price

Discount__ Price.
Reason. Code

The code specifying the reason for this
discount price.

Discount_ Price.
Reason Applicable.

The number applicable to the reason for
this discount price.

Discount_ Price.
Multiple Reason.
Service_ Price. Details

The indication of whether or not multiple

reasons affect this discount price.
A sum of money for a service which is

or may be bought or sold.

Service_ Price.
Seasonal Rank. Code

The code specifying the seasonal rank
of this service price.

Service_ Price. Basis.
Quantity

The quantity on which the service price
is based.

Service_ Price. Net
Price. Indicator

The indication of whether or not the
service price is a net price.

Service_ Price. Charge.
Amount

The monetary value of the service price
charged.

Service_ Price.
Calculation. Percent

The percentage applied to calculate the
service price.

Service_ Price. Tax_
Charge Applicable.
| Indicator

The indication of whether or not a tax
charge is applicable to the service
price

Service_ Price.
Commission Paid.
Indicator

The indication of whether or not a
commission will be paid for this service
price.

Travel Product_ Tax.
Details

Travel Product_ Tax. Typ

The levy required by the national and

local government for the travel product.
The code specifying a type of tax for

the travel product.

o8

Travel Product_ Tax. C

The code specifying the category to
which the tax for the travel product

Travel Product_ Tax.
Basis. Code

The code specifying the basis of the tax
for the travel product.

Travel Product_ Tax. Cal

The monetary value resulting from the
calculation of a tax for the travel

o

Travel Product_ Tax. C

The rate used to calculate the tax
amount for the travel product.

Travel Product_ Tax.
Tax Free. Amount

The monetary value that is tax free for
this tax for the travel product.

Cancellation_ Price.
Details
Cancellation_ Price.
Seasonal Rank. Code
Cancellation_ Price.
Determination. Code
Cancellation_ Price.
Basis. Quantity

A sum of money for cancelling

something which is or mav be bought
The code specifying the seasonal rank

of this cancellation price.

The code specifying how the

cancellation price is determined.
The quantity on which the cancellation

price is based.

Cancellation_ Price. Net
Price. Indicator

The indication of whether or not the
cancellation price is a net price.

Cancellation_ Price.
Charge. Amount

The monetary value of the cancellation
price charged.

Cancellation_ Price.
Calculation. Percent

Travel Product_ Period.
Details

The percentage applied to calculate the
cancellation price.

'A specific period of ime such as the
length of time between two known
date/time points, from a start date
onwards, or up to an end date for a
travel nrodiict

Travel Product_ Period.

The code specifying the purpose of this

Purpose. Code

travel product period.
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Travel Product_ Period.
Start. Date Time

The date, time, date time or other date
time value for the start of this travel
product period of time

Travel Product_ Period.
End. Date Time

The date, time, date time or other date
time value for the end of this travel
product period of time

Travel Product_ Period.
Description. Text

The textual description of this travel
product period.

Seasonal_ Period.
Details

A specific period of time such as the
length of time between two known
date/time points, from a start date
onwards, or up to an end date for a
season

Seasonal_ Period. Start.
Date Time

The date, time, date time or other date
time value for the start of this seasonal
period of time.

Seasonal_ Period. End.
Date Time

The date, time, date time or other date
time value for the end of this seasonal
period of time

Seasonal_ Period. Day
Of Week. Code

A code specifying a day of the week for
this seasonal period.

Seasonal_ Period.
Description. Text

The textual description of this seasonal
period.

Travel Product_ Note.
Details

A textual or coded description, such as
a remark or additional information, for
the travel product

Travel Product_ Note.
Content. Code

The code specifying the content of this
travel product note.

Travel Product_ Note.
Content. Text

The content, expressed as text, of this
travel product note.

Travel Product_ Note.
Creation. Date Time

The date, time, date time, or other date
time value for the creation of this travel
product note.

Travel Product_ Note.
Identification. Identifier

The unique identifier for this travel
product note.

Travel Product_ Note.
Name. Text

The name, expressed as text, for this
travel product note.

Travel Product_ Note.
Subiect. Code

The code specifying the subject of this
travel product note.

Travel Product_ Note.
Subject. Text

The subject, expressed as text, of this
travel product note.

Product_ Availability.
Details

Product_ Availability.
Status. Code
Product_ Availability.

Sale Unit. Quantity

A product which is obtainable or at
lone's disposal.

The code specifying the product
availability status.

The number of product units available
for sale.

Product_ Availability.
Description. Text

The textual description of this product
availability.

Picture. Details

A painting, drawing, or photograph
represented as a digital image for
ina

Picture. Area Included.
Text

electronic shar
The area or location, expressed as text,
that is included in this picture.

Picture. Copyright

Owner Name. Text
FICIUr €. DESCITPUOIT.

The name of the copyright owner,
expressed as text. for this picture.

The textual description of this picture.

Picture. Digital Image.
Binary Object

Binary object data that is the actual
digital image for this picture.

Picture. Identification.
Identifier

A unique identifier for this picture.

Picture. Subject. Text

The subject, expressed as text, of this
picture.

Picture. Taken. Date
Time
Picture. Title Name. Text

The date, time, date time, or other date

value of when this picture was created.
The name, expressed as text, of the

title for this picture.

Picture. Type. Text

The type, expressed as text, of this
picture, such as a painting, drawing, or
photoaraph

Usage Condition. Details

A stipulation or thing upon which the
fulfilment of something else depends.

Usage Condition. Age
Limitation. Text
Usage Condition.
Abplicable. Indicator
Usage Condition.
Appropriate Clothing.
Usage Condition.
Description. Text
Usage Condition.
Duration. Text

An age limitation, expressed as text,

applicable to this usaage condition.

An indication of whether or not this
usage condition is applicable.

The appropriate clothing, expressed as
[text, applicable to this usage condition. |
The textual description of the usage
condition.

The duration, expressed as text,
applicable to this usage condition.

Usage Condition.
Gender Limitation. Text
Usage Condition.
Identification. Identifier
Usage Condition.
Occupancy. Text
Usage Condition.

Physical Characteristic.
Usage Condition.

The gender limitation, expressed as
text, applicable to this usage condition. |
A unique identifier for this usage
condition.

An occupancy, expressed as text,

applicable to this usage condition.
A physical characteristic, expressed as

text, applicable to this usage condition.
The indication of whether or not this

Required. Indicator

usage condition is required.
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