20155H1 18198

201 5FESE1 6 OFLEBERLIRIE

NPOTEABL B AIETE
SFEE AN

1)B B:2015F118198 (K) 10:00 ~ 12:00
2) 1% P :—TJRTFILIRESR
(RREBEEXE 3-1-16 HOLONHREIL (18 DEEIL) BB
3) & &:
1. UN/CEFACT YL 1B RS
2. INTO & (DR

FRERS

HEE : (BIFRER)
AR, BB, X — SEEZ. AT

BEEEER
BEERS BEN—-3I
1. BECKBERHA O b~ 2~10

(P I PRI FE ) BIE Bk DEHET — S D
1B & e-Market Place #8%8(CDL\T)

2. New Wave to UN/CEFACT SLH 11~24
(Our Vision for Coming SLH Information Project)
3. INTO EDFBHEZ « Page JE— 2b~26

(BEDGHES 17D 51 IWERRE L T
RYOKAN D8 )BZIBHRFAEIE I © « %)




BERDIREER

BUUT BULEERR
iz v i1

EECLDERBRRA IO O b

7727 Ay R TE AR D

BEE ST — A DIE#E(L &~ e-Market Placet@i8(C DU\ T

2015-11-26

NPOEA BOLIERTEHE (OTREC)

BR

(1) Z26EIUN/CEFACT* A —S /A (11/2~11/6) R
m Development of SLH e-Market
mESRX A h=U—
(2) 2015FE 4 M HDFERRTZ1—)L
(3) SLHF—45 D L SRR EEE LS ESEUDIN?
miEEERMIE R RR E T DHREEDER
mFAEER CEEANE T DERM
m VISIONARE X
BSLHEHEBEHFEEDAY v MEK
mWeb API Z00/\1 5 —I(&. e-Market Place/AFACT A >/ \{—
(4) YERLR— &R
(5) SLHEE%E

2015/11/19



(1) 3826EIUN/CEFACT* T4 —3S /L (11/2~11/6) H'GE
< BEDBICBVWTT /D bDHBIRE AR ESRE N,

m Development of SLH e-Market
1) SLH Commerce System Development and Promotion Planning (SLH 2" Stage)

2) Travel agencies should be provided with Innovative DTI Database, which could let

travelers come to stay SLHs
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(4) SLHEESE

EBEREMDSLH

1) Hanok Guest Houses 100 Properties
2) BEE—TI

3) FrESIh—

4) T 0fth
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BiER#OSLH
1) Minsu (E78) 10,000 Properties 2) ®fth




A1 B DSLH
1) Farm Houses
2) Efth

13

1> REEEDSLH
SLHs in India: 10,000 (Gov. registered) and 100,000~250,000 (Local gov. licensed)
1) Heritage & Lodge 2) Haveli ) Farm House 4) Eco Farms & Resorts 5) Serviced Apartments
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1S5 ARMDSLH

1) Leisure type hotel in Kish Freezone Organization, 100

Properties
2) EOfth (1 S5 >AEIIIFROEHE)
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BAR#EDSLH

1) Ryokan (ic8E) 43,000 Properties

2) Business Hotel 7,000 Properties

3) Minshuku (Ef8) 25,000 Properties

4) Old Traditional Private House (&5EK2%) 800,000 Properties-Not
Registered) i
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[New Wave to UN/CEFACT SLH]
Our Vision for Coming SLH Information Project
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) . A AR
Travel & Tourism Domain -

(DISCUSSION)

[New Wave to UN/CEFACT SLH/|

Our Vision for Coming SLH Information Project

Drafted by
JTREC Managing Director
Akio SUZUKI

JTREC Adviser
Kazuo HOTTA

AGENDA

(1) VISION&Business Model

(2) #R=E

2-1 [SLH System] DfiIiEJ(F(E. [le-Market Placel
DTEHEBEEAapplication& 93

2-2 [SLH e-Market Placel &893

2-3 J7—AMFAY—. UE—5—DERII.
g4 THIET S

2-4 JTRECIZSLH e-Market Placelc&BA U=

(%) Graph Data BaselcDW\T

N

2015/11/19



VISION

@ 2NP Stage SLH International Pilot(d.
SLHESRRAEFTIILDIRFCEHTITS,

@ VISION®DI—)UIE,
[ (AFACT) SLH e-MarketZ##%U. UN/CEFACT
DIRE(LDEIE & SLHORBIRRIT - BNRHRY—EX
ZEFELTITS]

% Business Plan

JTREC is going to be in between SLH Owners and Selling Parties
as Travel agencies, etc. and be an intermediary through

communicating data between them.

Integration of SLH Commerce System, or a closed system and
DTI Travel Data Communication System, or an open system

AFACT SLH e-Market Place will be one where

new type of travel agencies which utilize open travel data and
edit digital data for customers, and travelers themselves who
could make their own travel planning by using open travel data
could be encouraged to take an important role.
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(2) R=E

2-1
[SLH System] (&. [e-Market Placel @
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AFACT Project -- Going Forward by
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Minsu

Business Partner

(Understanding between AFACT
countries for SLH 2nd Stage Pilot Project)

Korean

Thai
SLH Market

- Hotel System
- Marketing & Revenue
Planning

Iranian
SLH Market

Japanese
SLH Market

Indian
SLH Market

SLH e-Market Place

- BICEESNIZRHT — 5 DRt
- TR EE, Frwl
- ZSLHOMUSERLEA
(SHEBDIBIRIRZRS AT L EDEHEIR L)

Korean AFACT SLH e-Market Taiwanese

SLH Market SLH Market
(Basic Hotel system)

Thai (eMarket Management) Japanese

SLH Market SLH Market

Iranian Enhance/SLH system Indian
SLH Market SLH Market

EZSLHOERIEE (X, [FREEORE(CEDEER (CRHEFET Do
(E5E72PMS solution software®HifE)
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Development of SLH e-Market

1) SLH Commerce System Development and Promotione Planning (SLH

2nd Stage)

2) Travel agencies should be provided with Innovative DTI Database,

which could let travelers come to stay SLHs

o e e e e e e e e e e e e e e = e

Internatfonal standards AFACT Countries

SLH Commerce System

<l 3
SLH DB

SLHs Database
in each count

altarar,
Historical,
Local SLHs

travel Data
@ -

Graph DB

Travel Agencies

Provided by
each country

2-3

LA THET D,
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Place “SLH e-Market” offers Travel Agencies
and Travelers Value added Services

Travelers Desire to “Search web sites holizontally

and vertically”.
L g

|
J

(snsulp pue
sue)oAy) SH1S

ealy apIM
ealy |eJ07
Soulsin

Travel Agencies
Travelers
Travel Service Providers

SSIIAIPY [B207/SIUSAT
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SLH e-Market &SNS

O QO O oincrease colleagues
N e

Before traveling In traveling After traveling

Cooperation with travel
ites & EC sites to increase

SLH
e-Market Place

—

SLH e-Market Information, travel Products,etc.

SLH Owners Travel Agents, Travel related

(Minsu/Ryokan) Companies, Publishers, etc.
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Thank you very much.

We would like to get your feedback.
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(Ref.) Graph DB
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