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(4) SLH e-Market Place
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- Internet
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(4) #ERELR— b &R

4-1 LR—=b
[New Wave to UN/CEFACT SLH]
Our Vision for Coming SLH Information Project

4-2 R

- SLHEDTHRIRDEREREZ TR S BRRL TE. /M7 - BOEDTFORAICBNWTE
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e-Market PlacelCRDAUw MMTDULT
SLHA —F—DAU Y MIITESESE - BESEEDAUY b
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EBERM#DSLH

1) Hanok Guest Houses 100 Properties
2) BEE—TI

3) Fv>E>IhH—
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AiER#EDSLH
1) Minsu (Ef8) 10,000 Properties 2) ZDith

A1 R#DSLH
1) Farm Houses
2) EDftk
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1 > RiZDSLH
SLHs in India: 10,000 (Gov. registered) and 100,000~250,000 (Local gov. licensed)

1) Heritage & Lodge 2) Haveli ) Farm House 4) Eco Farms & Resorts 5) Serviced Apartments
6) Home Stays

15 2 RHDSLH

1) Leisure type hotel in Kish Freezone Organization, 100
Properties
2) 2Oftt (5> AEFFREOEE)
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BA&E#EDSLH

1) Ryokan (ff§) 43,000 Properties

2) Business Hotel 7,000 Properties

3) Minshuku (E7T&) 25,000 Properties

4) Old Traditional Private House (F5EKZ%) 800,000 Properties-Not

Registered) {i!
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